
How D&I Impacts Insurers’ Workforces,  
Products and Risks
AM Best is offering a limited number of video and print advertising opportunities in our cross-
media series exploring diversity and inclusion in the insurance industry. The series will air the 
week of October 18, 2021, with in-depth coverage in the November issue of Best’s Review. 
This series appeals to insurance professionals at every level. Take advantage of this offer and 
get frequent brand exposure across multiple AM Best news channels over an extended period.

Best Practices for Building a Diverse and Inclusive Insurance Workforce
As companies and organizations come under increased scrutiny, some insurers 
have taken the lead in developing heterogeneous workforces. Building a rich, multi-
background workforce takes creativity, hustle and commitment. Insurers and workplace 
experts examine real-world strategies and tactics for building the insurance workplace 
that embraces today’s rapidly changing workforce.

How Insurers Are Profiting by Serving a Diverse and Inclusive Customer Base
Some insurers are meeting demographic and societal changes with new products and 
services designed to serve specialized communities and unique needs. Insurers and 
strategists examine how social change is driving insurance opportunity.

Advancing Tech Exposes Insurers to Bias Risk
Insurers increasingly rely on tools such as data, analytics, algorithms and machine learning, 
that are coming under increased scrutiny for possibly introducing unintended bias. Privacy, 
technology and regulatory experts examine where those exposures may be occurring, how 
they can be prevented and the implications for insurers that depend on these tools.

Expert Q&A
A panel of experts answer viewer questions and review key points of the three presentations.

Limited Advertising Space. Book Now:  
(908) 439-2200, ext. 5399 • advertising_sales@ambest.com
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Connect with viewers 
with an ad below the 
video player.

Receive additional exposure for your ad on the 
landing page created exclusively for the Special 
Industry Presentations.

Get the attention of industry executives 
with a full-page ad in Best’s Review  
magazine alongside the in-depth 
article covering the Special Industry 
Presentations. 


