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Terrorism Risk Mitigation Plans Not 

Expected to Affect Ratings

In November 2002, just over a year after the September 11, 2001, terrorist attacks, 

President George W. Bush signed the Terrorism Risk Insurance Act (TRIA) into law. The 

program, which is run by the US Treasury, has been extended several times since 2002. 

In January 2015, President Barack H. Obama signed the Terrorism Risk Insurance Program 

Reauthorization Act (TRIPRA), which extended the expiration date to December 31, 2020. 

TRIPRA provides a backstop in the form of compensation for specifi ed insured losses 

caused by certifi ed acts of terrorism. Exhibit 1 refl ects the evolution of the program from its 

inception under  TRIA in 2002 through its more recent reauthorizations under TRIPRA.

Earlier this year, AM Best announced a review of the terrorism risk mitigation plans of rated 

insurers with material terrorism exposure that were reliant on TRIPRA. We requested detailed 

mitigation plans from each of these insurers in order to determine what steps were going to 

be taken in the event TRIPRA is not renewed after it expires on December 31, 2020.  These 

plans proved to be a vital element in assessing the potential impact on the balance sheets of 

each of these companies and the effectiveness of their overall risk management.  Through 

this analysis and review, AM Best has determined that no rating actions on those companies 

is necessary at this time. However, we will follow up in 2020 to confi rm that the companies 

have implemented their mitigation plans.

TRIPRA provides a fi nancial backstop to property/casualty insurers for commercial 

businesses in need of terrorism insurance. Whether the program is extended beyond 2020 

and, if so, under what terms, remains in question. Given the nature of the program and its 

lack of permanency, AM Best felt it imperative to re-engage with its rated insurers before the 

program expires. 

Although the benefi ts of the program are far less than they were back in 2002, many insurers 

still use this federal backstop to lessen the fi nancial impact if an event should occur. For these 

insurers, an extension of the program is desirable. 

From the modeled data submitted to the Supplemental Rating Questionnaire (SRQ), AM 

Best identifi ed approximately 30 insurers with substantial terrorism exposures and a heavy 

reliance on TRIPRA. Discussions between these insurers and AM Best analytical teams have 

been ongoing since mid-year. Some companies that had submitted data had to revise and 

remodel the loss data using more refi ned exposure information. In each of these instances, 

revised and remodeled loss data proved to be substantially lower and more in line with capital 

and expected risk appetites. Interestingly, the same concern was observed in a previous 

analysis in 2013 in the lead-up to the prior program’s expiration in 2014. Examples of these 

data refi nements included accounting for shift work and the maximum number of employees 

occupying a single insured property at a given time, multiple insured locations versus a single 

insured location, and the layout of the property, whether campus or high-rise. 

For the remainder of the companies involved, the quality of the data was suffi cient and  a 

thorough review of each company’s detailed action plan was conducted. In each case, 

appropriate mitigation initiatives were in place, which, upon execution, would reduce 
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U.S. Property/Casualty – 9-Month 2019 Financial Results

 

Top 25 Property/Casualty Writers

Ranked by 9-month 2019 net premiums written as of September 30, 2019.

($ Thousands)
  

 Net   <--------- % CHANGE --------->      NET    COMB A/DIV  

  
 Premiums Admitted Policyholder   ADMT  DPW/ GPW/ NPW/ LIA/ NET INC/ 9 MOS 9 MOS

Company or Group Name  Written Assets Surplus DPW NPW ASTS PHS PHS PHS PHS PHS LEV NPE 2019 2018

State Farm Group  $49,343,565 $204,059,558 $111,139,660 -0.9 -1.1 6.5 10.3 0.6 0.6 0.6 0.8 1.4 6.6 99.5 96.1

Berkshire Hathaway Ins  40,832,191 365,007,428 190,695,601 5.7 7.0 14.8 18.5 0.2 0.5 0.3 0.9 1.2 26.2 94.6 92.5

Progressive Ins Group  27,830,564 49,966,150 14,113,620 13.7 12.8 17.4 22.4 2.6 5.3 2.5 2.5 5.0 9.7 90.0 89.3

Allstate Ins Group  25,615,117 55,598,783 19,085,827 5.7 5.6 6.2 7.2 1.8 3.3 1.8 1.9 3.7 9.9 93.9 92.9

Liberty Mutual Ins Cos  24,471,379 88,482,036 21,429,426 2.6 1.4 6.9 8.2 1.6 4.1 1.5 3.1 4.6 5.4 101.3 98.3

Travelers Group  20,646,469 82,268,173 20,159,148 6.7 5.3 3.0 -0.2 1.4 3.6 1.3 3.1 4.4 9.3 96.9 95.8

USAA Group  17,480,897 55,247,247 31,044,173 6.9 6.9 13.4 12.5 0.7 1.2 0.7 0.8 1.5 8.0 96.6 100.0

Chubb INA Group  13,776,807 73,905,199 19,048,434 5.6 -11.4 2.8 2.2 1.2 3.2 0.9 2.9 3.8 13.4 92.5 84.1

Nationwide Group  13,608,134 51,701,806 15,307,382 0.3 -0.7 1.7 6.9 1.2 2.7 1.2 2.4 3.6 1.5 104.3 105.9

Amer Intl Group   11,215,760 69,842,607 17,451,334 -5.5 2.1 -3.5 -2.5 0.8 2.6 0.9 3.0 3.9 8.8 109.6 120.6

Farmers Ins Group  10,849,687 30,241,481 6,086,390 1.5 1.2 -0.6 6.8 3.4 8.8 2.3 4.0 6.3 8.8 100.9 101.7

Hartford Ins Group  9,065,534 45,190,280 12,834,777 5.0 4.2 5.0 14.1 1.0 2.3 0.9 2.5 3.4 13.0 97.1 96.3

Amer Family Ins Group  8,975,245 25,881,459 7,757,474 4.2 4.9 13.6 0.2 1.5 2.7 1.5 2.3 3.8 3.0 109.0 107.9

Auto-Owners Ins Group  6,484,866 23,453,832 12,138,306 8.0 7.6 5.7 5.1 0.7 0.8 0.7 0.9 1.6 18.3 96.6 94.3

Fairfax Financial (USA) Group  5,885,861 24,085,296 6,878,082 12.7 11.0 7.0 3.1 1.0 2.1 1.1 2.5 3.6 9.0 96.1 95.6

Erie Ins Group  5,717,659 20,005,129 9,118,995 5.4 5.5 9.5 6.1 0.8 1.1 0.8 1.2 2.0 1.4 105.7 102.1

Tokio Marine US PC Group  5,346,425 28,803,134 8,695,147 3.0 5.8 10.7 7.0 0.9 1.1 0.8 2.3 3.1 13.3 97.5 96.0

Munich-Amer Hldg Corp Cos  5,336,168 22,955,160 5,031,968 -2.4 -1.2 3.9 0.6 0.5 2.0 1.3 3.6 4.9 2.3 102.6 104.4

CNA Ins Cos  5,265,160 44,065,951 10,540,761 3.1 5.8 1.1 1.4 1.0 1.4 0.7 3.2 3.9 16.5 106.7 108.6

W. R. Berkley Ins Group  4,666,588 21,246,489 5,693,013 5.6 6.5 5.3 1.8 1.1 2.2 1.1 2.7 3.8 11.1 93.4 93.3

Everest Re US Group  4,297,126 13,739,953 3,790,328 19.7 16.7 8.7 3.8 0.6 2.4 1.5 2.6 4.1 11.2 95.8 111.7

Cincinnati Ins Cos  4,108,506 14,551,769 5,418,998 5.3 6.5 6.6 10.2 1.0 1.2 1.0 1.7 2.7 10.7 93.6 96.3

Alleghany Corp Group  3,929,837 19,669,528 6,988,871 14.1 13.1 3.1 7.7 0.2 1.0 0.7 1.8 2.5 20.7 94.4 98.6

Great Amer P & C Ins Grp  3,559,041 13,323,040 3,097,450 6.4 6.8 5.8 8.1 2.0 3.2 1.5 3.3 4.8 12.0 92.2 92.7

Auto Club Enterprises Ins Group 3,482,970 12,840,266 7,701,687 6.3 5.9 12.8 12.9 0.6 0.7 0.6 0.7 1.3 6.9 100.8 97.6

Top 25 Writers  $331,791,559 $1,456,131,753 $571,246,851 4.3 3.8 7.8 10.9 0.8 1.5 0.8 1.5 2.3 10.7 97.8 97.0

Top 100 Writers  $433,372,468 $1,926,830,041 $728,823,081 4.6 2.4 7.5 10.1 0.8 1.6 0.8 1.6 2.4 10.7 97.7 97.3

Total U.S. PC Industry  $485,220,116 $2,193,823,170 $844,430,576 4.8 2.6 7.2 9.5 0.8 1.5 0.7 1.6 2.3 10.6 98.0 97.5

Source: AM Best Co.

The full AM Best study measures domestic premiums 

of affiliated and unaffiliated U.S. companies and licensed 

foreign insurers that submitted their 9-month 2019 

statutory statement to AM Best Co. by December 3, 2019. 

9-month 2019 data are available in AM Best’s Global 

Insurance Database, which is accessible via BestLink for 

Excel and online.

Because of the limited amount of data in this report, 

care should be exercised in using it. In general, group totals 

prepared by AM Best are consolidated results based on the 

known group’s structure as of September 30, 2019. Group totals reflect adjustments for inter-ownership made to assets, policyholder surplus and net income.

Group data may be distorted if one or more members of the group haven’t provided a 9-month 2019 statement. Accordingly, no action should be 

based on this study without first verifying the completeness of the data and any relevant subsequent events. While the data were obtained from sources 

believed reliable, their accuracy cannot be guaranteed. Please refer to AM Best’s other publications where further details are provided.

The information for each company or group in this study includes: Direct Premiums Written ($000), Net Pre miums Written ($000), Admit-

ted Assets ($000), Policy holders’ Surplus ($000).

Percent Change. For premiums, the change is measured from the same period of the prior year. For assets and policyholder’s surplus, the change is 

measured from the previous year end. 

Direct Premiums Written to Pol i cy holders’ Surplus. The premium is for the latest 12 months (10/18 through 09/19).

Gross Premiums Written to Po li cy holders’ Surplus. Direct premiums plus reinsurance assumed premiums for the latest 12 months. Results for 

companies that pool business with affiliates may be distorted by intercompany reinsurance.

Net Premiums Written to Policy holders’ Surplus. The premium is for the latest 12 months (10/18 through 09/19). 

Liabilities to Policyholders’ Sur plus. Total liabilities as reported in the current statement.

Net Leverage. The sum of the two previous ratios.

Net Income to Net Premiums Earned. Percent includes realized capital gains.

Combined Ratio After Di vi d ends. The sum of the loss ratio, the expense ratio and the dividend ratio.

Percent Changes and Key Ratios 

For 9-Month Results

                             Percent Change  DPW GPW NPW Liab.  Net Combined

    Admitted  to to to to Net Inc./ Ratio After

 9 Mos DPW NPW Assets PHS PHS PHS PHS PHS Leverage NPE Dividends

 2018 5.9 11.4 4.3 4.2 0.8 1.5 0.8 1.6 2.4 11.2 97.5

 2019 4.8 2.6 7.2 9.5 0.8 1.5 0.7 1.6 2.3 10.6 98.0
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BEST’S MARKET SEGMENT REPORTMarket Segment Outlook:Global Life Reinsurance AM Best is maintaining a Stable outlook for the global life reinsurance segment. 

Key factors that have led to the Stable outlook include the following:
•	 Well-known reinsurers who offer services beyond risk transfer create a high hurdle for 

competitors seeking to build scale.
•	 Stable operating performance has benefi ted from an expanded portfolio that includes 

longevity, mortality, and health products.
•	 Favorable market conditions provide opportunities that benefi t established players and new 

entrants through a robust block acquisition pipeline and pension risk transfer activity.

Factors countering/offsetting these tailwinds include the following:
•	 Company-specifi c events related to legacy business and issues

•	 Regulatory issues that could increase capital requirements.
Other emerging issues to consider include the development of innovative solutions that could 

result in cost savings and effi ciencies, and the potential for future growth in the Asia-Pacifi c 

region.

Firmly Entrenched Market LeadersThe leading life reinsurance carriers maintain solid and defensible market positions, with 

moderate premium growth and strong earnings from their seasoned mortality books of 

business. Relationships built over many years offer a competitive advantage that new entrants 

simply cannot easily replicate. Additionally, more established reinsurers are often viewed as 

business partners who offer more than risk transfer solutions, by participating in the product 

development and underwriting functions of the primary insurer. 
Although almost all of the largest carriers write both life and non-life reinsurance business, 

life reinsurance accounts for at least 40% of gross premiums written, with the US accounting 

for approximately 50% of global life reinsurance premiums. In 2018, recurring new life 

business in the US grew for a third year in a row, albeit at a rate of only 1.7%. In light of 

growth of 12.3% in 2016 and 8.9% in 2017, the minimal increase last year may be signaling a 

return to the declines of prior periods. Five reinsurers—Swiss Re, Munich Re, SCOR, RGA, 

and Hannover Re—dominate the US life reinsurance business and account for 89% of total US 

recurring life premiums. However, market participants outside this group remain very active, 

and can often be quite aggressive, searching for growth in areas such as annuity reinsurance 

and block reinsurance transactions. 
Additionally, the Asia-Pacifi c region accounts for a meaningful portion of the global life 

business, with double digit growth rates and potential for future growth in the segment.
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Health Underwriters See Gains in 

Ranking of World’s Largest Insurers

Health insurers made the biggest moves on AM Best’s annual world’s largest insurers ranking 

based on 2018 net premiums written, while life insurers continued to dominate movements 

as measured by nonbanking assets.

Among the biggest gainers by 

NWP is Centene Corp. The 

health insurer rose to No. 12 

from No. 18 a year earlier. In 

October 2018, Centene said it 

will increase its participation 

in the Affordable Care Act 

individual markets, entering 

four new states and expanding 

its footprint in six states it now 

serves. “We have successfully 

navigated a difficult enrollment 

environment, gaining market 

share and exceeding our 

growth targets,” Michael F. 

Neidorff, chairman, president 

and chief executive officer, said 

at the time.

Big health insurance deals 

promise to further change 

the landscape this year. 

Centene is progressing with 

its acquisition of WellCare 

Health Plans Inc. after the 

health insurer’s recent agreement to offload its Medicaid operations in two states to Anthem 

Inc. The approval process for the acquisition “continues to go well and is ahead of schedule” 

as Centene expects to close in first half of 2020, Neidorff said in a conference call. The cash-

and-stock transaction is valued at $17.3 billion, a combination that will bring together two 

health insurers with a strong presence in state and federal government insurance programs.

UnitedHealth Group Inc., which held onto its No. 1 position from the previous year, is 

seeing strong growth prospects in its research and development, venture and mergers and 

acquisitions capacities, said Chief Executive Officer David S. Wichmann in a November 2018 

investor conference call.

World’s Largest Insurance Companies

Ranked by 2018 Total Non-Banking Assets

2018 
Asset 
Rank AMB# Company Name

2018 Total 
Non-Banking  

Assets USD (000)

1 085085 AXA S.A. 
1,011,410,987 

2 085014 Allianz SE 
994,336,046 

3 058182 Prudential Financial Inc 815,078,000 

4 090826 Nippon Life Insurance Company 710,861,843 

5 058334 Berkshire Hathaway Inc. 707,794,000 

Ranked by 2018 Net Premiums Written

2018 
Premium 

Rank AMB# Company Name

2018 Net 

Premiums Written 
USD (000)

1 058106 UnitedHealth Group Incorporated1 178,087,000 

2 085085 AXA S.A. 
103,033,468 

3 086446 Ping An Ins (Group) Co of China Ltd 101,821,215 

4 052446 China Life Insurance (Group) Co 92,360,557 

5 070936 Kaiser Foundation Group of Health Plans2 92,054,688 

1Premiums shown are earned premiums

2AM Best consolidation; U.S. companies only

Source: 
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Microinsurance, Financial Inclusion 
Gain Traction in Emerging Markets
Insurance provides an important safety net to help individuals and communities recover from 
losses. Its presence encourages growth, particularly for small and medium-sized enterprises, by 
providing protection for unanticipated events. Its absence limits growth potential and exposes 
families, entrepreneurs, and economies to the possibility of fundamental economic setback.

In recent years, the world has embraced the concept of fi nancial inclusion in very public 
forums. The 2012 birth of the United Nations Sustainable Development Goals (SDG) and the 
2016 launch of the Insurance Development Forum (IDF), which developed alongside the 
growing recognition of environmental, social, and governance (ESG) factors in investment 
policies and priorities, have arguably pushed microinsurance to a tipping point, providing 
momentum for fi nancial inclusion solutions. 

Microinsurance in the Context of the Protection Gap
The protection gap is simply the difference between insured losses and economic losses. 
Recent efforts to quantify the gap, so that the insurance industry can begin to fi nd coverage 
for underinsured exposures, have generated discomfi ting results. A 2018 study by Lloyd’s 
found a worldwide protection gap of $162.5 billion. Swiss Re in 2018 estimated that the global 
protection gap for weather-related risks globally is more than $180 billion. 

Uninsured losses are correlated with low-income countries. In its study, Lloyd’s looked at 
the insurance gap as a percentage of GDP (Exhibit 1) for 43 countries. Only six developing 
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Exhibit 1
Insurance Gap as Percentage of GDP

Source: Lloyd's, 2018
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