
1  BestMark
A BestMark icon establishes your  
client-recommended status. Feature  
it on your website and in your print  
and online advertising.

2  Company Logo
Include your company logo  
in your online profile free of charge 
(logo hyperlinks to your website).

3  Contact Information
Company name and contact  
information are included with 
your base cost. Provide access  
to key contact information more 
quickly with hyperlinks to web  
and email addresses.

4  Social Networking
Include links to your profile on  
social networks (i.e.,  Facebook, 

 LinkedIn and  Twitter). 
Note: Facebook is available only on Company level.

5  Services
Include up to 60 searchable services.

6  Video Profile
Based on your Qualified Member 
profile, this one-minute video gives 
viewers a deeper understanding of your 
firm and provides you with a valuable 
digital marketing tool to post on your 
company’s website and social media 
outlets.

7  About Us
Better define your company with a 
more extensively detailed profile.

8  Additional Locations
Adjusters can include complete 
branch address information in their 
web profile.

Best’s Recommended

Insurance Adjusters
Sample Online Profile
Enhance your profile with the following features:
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9  Professional Memberships
List up to 20 association memberships.

10  Service Area
Describe your service area.

11  Personnel Information
Showcase an individual adjuster’s 
outstanding credentials with an 
enhanced personnel profile that can 
include memberships, publications  
and certifications. Individual bios 
are also searchable on our adjuster 
search page.

12  Articles/Links/ 
High-Profile Cases
Links to articles, blogs, high-profile 
cases—all can be added to your  
web profile at no additional cost .

13  Podcasts
If you participate in a podcast, the 
audio player will automatically be 
uploaded by AM Best.

14  Geographic Service Areas
Utilize cost-effective service area 
profiles to promote your company in 
geographic areas where you practice 
but don’t have a physical office. 

Enhance your profile with the following features (continued):
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